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Golfis for i

* Golf can be great value for

SGU’s call to action to clubs ‘

The Scottish Golf Union is spearheading an innovative  into clubs to reap the real benefits of golf club active for life, providing real
campaign aimed at increasing adult membership in membership.” health benefits.

Scottish golf clubs. The Scottish Golf Awareness Week Salmon adds; “Some clubs have already been *
is the first of its kind to be launched by the Scottish extremely pro-active in getting new members through
Golf Union and Scottish Ladies Golfing Association the door, by hosting open days, improving signage to

Many clubs are offering
different tiers of membership
1o suit the lifestyle of the

and urges clubs across Scotland to get
involved in the initiative due to start
immediately after The Masters (w/c

13 April).

Scottish Golf Development Manager Andy
Salmon, who is driving this new campaign,
says: “It has been clear that membership in
recent years has been fairly static and whilst
the current figures are healthy with around
250,000 people currently enjoying golf club
membership across Scotland, we know that
the same number again are playing pay and
play golf either socially with friends, family
or work colleagues or visiting driving ranges.

their facility and offering free taster sessions
as well as offering different tiers of
membership that suit the modern working
lifestyle or discounting and, in some cases,
dropping joining fees. Once people are
through the door, clubs are able to
breakdown many misconceptions or myths
previously held about golf.”

The SGU is also keen to point out that the
Awareness Week is a great opportunity for
clubs to look at the way in which they
currently market themselves to existing and
new members alike. SGU Marketing and
Sponsorship Manager Ross Duncan says:

modern golfer. This is crucial
when customers are likely to
have less disposable income,
particularly younger golfers.

* Clubs can also choose to offer
spreading payments across the
year rather than new members
being hit with a single
payment, making membership
more accessible.

* Affordable joining fees can
be key to attracting new
members whilst some clubs
have chosen to waive these
at open days.

* As simple as il sounds,
improved signage in the sight
line of passing motorists can
help capture a new market.

“In the current economic climate we anticipate that  “Some clubs have really grasped the best way to
our membership numbers will drop by about 3% market their clubs and courses. It is a case of sharing

from last year and our aim is to help clubs to reverse best practice and we are putting together a toolkit of
this trend and encourage these nomadic golfers back  ideas that clubs can utilise.”

* Open for business -
increasing awareness
through advertising with
your local paper or radio
station can help put your
facility on the radar to
potential new customers.
Benefits are two-fold,
enhancing the club's profile
and accessibility while
breaking down
misconceptions that most
have lengthy waiting lists.

x*

One of the most effective ways
for any leisure business to
grow its membership is
through existing member
referral schemes and

this certainly applies to golf.

* QOffering free taster coaching
sessions during your open
day is a great way of
introducing non-golfers to
the game and helps highlight
one of your most valuable
assets - your PGA pro!
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